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Chelsea Market facade o

getsa makeover

By LOIS WEISS

HELSEA Market is
! getting a facelift. The

full block of cobbled-
together buildings that run
from 15th and 16th Streets
berween Ninth and Tenth
Avenues hides an interior
filled with cool terants and
a funky, food-oriented
retail corridor.

But now, as the
formerly  “scary”
neighborhood has
become gentrified,
any new retailers
will be required to
open their store-
fronts to the street
while current ones
will now have ‘that
option. X

To maintain the
unique character of
the shopping con-
course which is essen-
tially the lobby of the
building, the shops
will have to maintain
an “equally important”
retail entrance on the
interior.

“The space has to ori~
ent -itself to both the
interior common area
as well as 15th or 16th
Street,” explained Jeff
Ackemann, managing
director of Jamestown,
which is 2 partner with
Belvedere Capital and
Irwin Cohen in the owner-
ship group. “It is incum-
bent on us to improve what
we have but not lose what
we have in the market.”

To push that along, they
have hired Robert X. Fut-
terman & Associates to
market spaces like the

5,000 feet emptied by Por-.

-tico and another nearly
5000 feet wvacated by
Frank’s restaurant, both of
which will open to the
street, and have hired TPG
Architecture to create a

master plan for the con--

course and the 15th and
16th Street facades.

Additionally, Ackemann
said they are working with
the market’s original archi-
tect, Jeff Vanderberg, on a
redesign of the entrance on
Tenth Avenue — which
will become moré¢ impor-
tant as the Caledonia, the
residential building on the
16th Street corner, is inhab-
ited — and the even more
prominent Ninth Avenue
entryway.

In conjunction with oth-
er large- Chelsea/Meat-

‘packing owners, including

Related and  Taconic
Investment Partners, they
have also hired Business
Improvement District spe-

cialist Dan Biederman for’

area-wide streetscape
upgrades - such ' a8 new
lighting, street trees, side~
walks, bike racks and other
street furniture type addi-
tions.

The
.fagade
themselves include open-
ing up smail windows into

Chelsea Market
. improvements

magnificent glass retail
storefronts and adding
ramped entrances. ;

This would make it pos-
sible, for instance, to have
smail tables and chairs out-
side a café, or benches near
an ice cream shop.

T-Salon, for instance,
already has an entrance
onto 15th Street, as well as
an attractive opening mto
the Market corridor.

“The challenge to lhe
Market is blending the the-
atre that the market pro-
vided with the retail,” said
TPG's Senior Associate
and Senjor Design Direc-
tor, Anthony Deen. .“You

always saw the food being .

made and they want to
retain some of that authen-
ticity. So you may see bak-
ing classes going on.”
Outside, TPG will be pro-
viding a basis by which
each tenant can reflect
their individual personality.
“We're making the canvas

The Market force

and they can paint
on it,” Deen said.
“How each one
brands and deco-
rates  becomes
sauce  for the
goose. The big-
ger move in terms of some-
one who lives in the city is
that the street will come to
life and will feel comfortabie
to walk along.”

Karen Bellantoni, senior

vice president of RFK, said
they will be seeking to cre-
ate retail spaces in under-
utilized areas such as the
current florist’s corner at
Ninth and 15th Street,
which is now brick and will
get large windows. RFK
will also be working with
current tenants 1o
back under-utilized spaces.
“We will continue with the
flavor of the market, but we
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Chelsea Market’s new lock (above.) Right now, you mlght not know it's got so much cool stuff inside from the old
§ fashioned look of the outside (left)

Left: Lorenza Ciniglio. Above: TPG Architecture

are trying to create spaces
where there are opportuni-
ties,” Bellantont said.
Ackemann says asking
retail rents will be “a num-
ber that starrs with $100.”
Most current tenants, how-
ever, were pioneers,
encouraged  along by
founder Irwin Cohen, and
are still paying between $15
and $25 a foot. Those that
have renewed have

received preferential rents
in the $50 to $60 a foot
range.

This enables them to
continue providing their
unique, primarily family
entrepreneurial spirits and
goods to the upstairs ten-
ants that include Google
and Major League Baseball.

Future plans include an
expansion of the commer-
cial space,
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